
...a website, a mailer, a video to produce – whatever
you need, Delineo is always here to inspire, support
and create!
Take a look at some of our recent highlights...

Send us a postcard...

Passing the benefits around
We’ve been doing our bit to spread the word about the 
co-operative business model by launching a brand new website
for The Co-operative Enterprise Hub 
http://www.co-operative.coop/enterprisehub. It’s a project we’re
particularly proud of and with good reason!

• We orchestrated on-location film and photo shoots of 
co-operative businesses helped by The Enterprise Hub –
check out the case studies! 
http://www.co-operative.coop/enterprisehub/case-studies/

• We’ve generated an on-line social media community through 
Facebook, Twitter and YouTube (Facebook has in excess of 115 fans to date!)
http://www.facebook.com/enterprisehub

• We’ve been busy blogging about relevant topics and events
• We’ve been making great use of Google Analytics to set goals and give valuable insight

...which has all resulted in boosting SEO 
(search engine optimisation), meaning 
The Enterprise Hub is powering its way 
to the top of Google’s search results 
reaching more people than ever before!
Which is even more worthwhile when we 
receive client feedback like this:

www.delineo.com

Contact us on:
0161 839 6289
info@delineo.com

‘‘
’’

I just wanted to say how delighted I am with 
The Co-operative Enterprise Hub website. Delineo
have done a brilliant job transforming it with better,
more engaging and relevant content. The case study
videos you produced are amongst the best footage we
have and the photography really captures the essence
of being a co-operative. Delineo’s on-going
management of social networking and blogging is vital
to the continued growth of the initiative and
applications have risen significantly since the launch in
February. A big thank you for all your hard work!

Angela Davies
Co-operative Development Manager

The Co-operative Group
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This is the window poster template This is how the window poster template translates into a piece of communication

£1
X

Y

2Y

Call to action and 
terms & conditions.

X

2Y

Call to action should appear on one line
*Medusa celeriter corrumperet cathedras, iam suis suffragarit rures, ut optimus parsimonia oratori
vocificat ossifragi. Fiducias amputat Pompeii. Oratori conubium santet suis. Saburre deciperet umbraculi. 

Direct headline message

Call to action/subhead

The Co-operative Pharmacy logo

Cut out image

Main image area takes
up 6/12ths (half) of the
overall area. 

Huggies Baby Wipes 64s; Colgate Plax Softmint Mouthwash 250ml; Colgate Cavity Protection Toothpaste 100ml; Steradent Original Active Plus
30s; Dettol Handwash Moisturising 250ml; Original Source Shower Gel Lime 250ml; Palmolive Soft & Gentle Aroma Therapy 150ml; Charlie
Bodyspray Chic 75ml; Head & Shoulder Classic Clean Shampoo 200ml; Head & Shoulder Classic Clean Conditioner 200ml and Colgate
Navigator Toothbrush. See in branch for full details. Offer ends 03.02.10. Subject to availability. Some products may be available in larger stores
only. Always read the label. For further advice please ask your pharmacist.

Logotype (See 9.2 for a guide
on logo size).

Direct headline message in a
mixture of Helvetica Neue Heavy
Condensed and Helvetica Neue
Light Condensed in Promotional
red. Headline to sit in the top left
of headline area. Make
maximum use of headline area.

A clear space is to be left
between the baseline of the
logo and the heading, this is
equivalent to 2 times the cap
height of the logo (Y).

A clear space is to be left
between the baseline of the
heading and the image area,
this is equivalent to 2 times
the cap height of the logo (Y).

Centre text
vertically in depth.

Z Z
The image area is 30mm
from poster edge ‘Z’.

A Pharmacy green panel
with rounded corners should
be used behind all cut out
images and product shots. 

Standard Pharmacy template / Examples 10.1

Nationwide Opportunities – Negotiable Salaries – Excellent Benefits Quick reference guide All your communications in one place Now available. Ask a member of our team for details.

Summer Vacation Programme
Trainee Manual 2009

making
it easier for you and your team to
keep up to date

on target
to deliver profit performance

is 
about more than giving people their
prescription

Our Brand Guidelines
April 2010, version 1.0

believes in
communicating our brand consistently

feedback

A great conference, full of fun and serious messages.
Look forward to the next one!‘‘

I found the event to be motivating and inspirational and you could
feel a real buzz in the room after the event had finished.‘‘

Brilliant day – well done to everyone involved!!! ‘‘

The conference really made a difference to me, I feel motivated,
energised and proud to be a member of the IT function. It was a
fantastic event – the best departmental conference I have attended. 
I came away with a huge message of empowerment.

‘‘

Best IT event I have been to. ‘‘

I thought the Fish video was excellent. ‘‘
I thought ‘Posh and Becks’ did well too as it must’ve taken
a lot of guts to stand up there in front of so many people.‘‘

Really nice to meet co-workers
from other areas of the country.‘‘

I thought that Jim came across really well and was very
pleased that he wants to install fun into work.‘‘

Tim Franklin stood out as a great speaker, clear, concise, 
again flawless. ‘‘

Well worth my time, great event.‘‘

Logotype 3

The Co-operative Pharmacy’s logo has been specially drawn and must not be recreated or altered in any way.

Masterbrand blue and Pharmacy green versions of 
the logo can also be used where Pharmacy green
background is not possible, e.g. web.

Preferred use of logo

Limited use versions of logo

Where space is limited, the
2 line version is acceptable.

The 3 line version should only be
used when space is extremely
limited, e.g. column advertising.

Mono versions of the logo are available to be used on items being produced in mono. The mono version must not be used on anything that is being produced in colour.

The single line version of the logo on the Pharmacy
green background should be used where possible
across all communications.

White and Pharmacy green versions of the logo
are also available to be used on the Masterbrand
blue background. 

White versions of the logo are available to be
used on the promotional red background. 

Contact us on:
0161 839 6289
info@delineo.com

www.delineo.com

Backstage at The Co-operative Financial Services ‘We are IT’
conference
The Co-operative Financial Services and Britannia merger needed a big

bang conference to launch an all-new IT department in February this

year. Delineo was commissioned to produce a strong visual identity and

high quality video footage and stage materials to help ensure this was a

conference that got everyone talking. As you can see from the images

below, it was mission accomplished!

DVD cover

A1 panel

IT Operations & Development 
Conference 2010

January 28, 29, February 1 2010
Stoke on Trent Moat House

we are I.T.

A4 panels

Brand custodianship of The Co-operative Pharmacy
We’ve been busy creating The Co-operative Pharmacy brand guidelines over the past few months. The

aim was to provide standard templates to ensure a consistent look and tone of voice is achieved across

all communication representing the business, both internally and externally. We’ve taken great care

working with the Co-operative Pharmacy and Brand teams to develop a book of detailed templates and

artwork guidelines which should make it easy for all parts of the business and external agencies to

implement and continue to develop a strong brand identity for The Co-operative Pharmacy.

Standard promotional DM template (iii) / Group offer with voucher 15.3

Z = 5mm for A5
documents and 7mm
for A4 documents.

This is the layout template This is how the layout template translates into a piece of communication

X

All text to range left in line with the ‘downbar’ of the ‘T’of the logo.

Direct headline message

The Co-operative Pharmacy logo

Big brands, £1 each

Cut out image

Logotype (See 9.1 and 9.2 for a
guide on positioning and logo size).

A space equivalent to the height
of the ‘T’ of the logo should be
left between the bottom of the
logo and the top of the headline.

Y

YY

ZZ

Z

Z

Direct headline message in
a mixture of Helvetica Neue
Heavy Condensed and
Helvetica Neue Light
Condensed in Masterbrand
blue. Headline to sit in the
top left of headline area.
Make maximum use of
headline area.

Voucher information.

Macleans Freshmint Mouthwash 300ml. Aquafresh Clean Control Toothbrush. Aquafresh Fresh ‘n’ Minty Toothpaste 125ml. Sunsilk Colour Shampoo
and Conditioner 200ml. Impulse Bodyspray 75ml. Umbro Bodysprays 225ml. Pampers Simply Clean Baby WIpes 72s. Nivea Shower Gel 250ml.
Nivea Handwash 250ml. Nivea Talc 300g. Radox Shower Gels 250ml. 

£1
each

Voucher information

Roundel
message

Red roundel device should
appear in the top right hand
corner of image area.

Dashed line to indicate
where to separate voucher.

Save £1.50
When you spend £5 or more in branch
For your nearest branch visit www.co-operativepharmacy.co.uk

TERMS AND CONDITIONS: To the customer: This voucher can only be
used at The Co-operative Pharmacy branches. Offer excludes prescriptions,
baby milk, stamps, gift vouchers and top-ups. Offer valid from 04/03/10 to
18/03/10 on production of this voucher. Minimum spend of £5 required. This
voucher cannot be exchanged for cash. Voucher valid for one use only. No
cash alternative is available. Photocopies and defaced or damaged vouchers
will not be accepted. One voucher per transaction. Cannot be used in
conjunction with any other offer.

TO THE TILL OPERATOR: : 1. Scan all items in transaction 2. Sub total the
transaction 3. If the cumulative spend is over £5 then scan the Spend &
Save barcode 4. System recognises this as a £1.50 off voucher and
deducts from total amount owed 5. Complete transaction as normal
entering cash amount or alternative payment method.

Z

Z

Z

Z

1/5th of the
overall depth.

1/5th of the
overall depth.

3/5ths of the
overall depth.

Z

Product small print should be
a minimum of 6pt and should
appear within image box.

Image box with rounded
corners must be used.

Main image area takes up
8/12ths of the overall area.
The cutout should be placed
in the centre of this area.

The roundel device is a
good way to highlight
further information. 
Any promotional giveaways
linked to services or
products can appear as a
cut out image within the
roundel. The message
should be concise and
should not overfill the
roundel or crowd the
promotional image.

The preferred position for
the roundel is in the top
right of the image area.

ONLY

£1

X

Ask a member of our team for details.
Conditions apply. This offer is subject to availability. See in branch for full terms and conditions.  

Call to action and offer
terms & conditions.

Standard Pharmacy promotional template / Featuring roundel – V2 12.3

Our FREE Prescription Collection Service
means you don’t have to hang around 
for repeat prescriptions

This is the layout template This is how the layout template translates into a piece of communication

FREE
stepometer

worth
£6.99

When you sign up to
our FREE service.

Direct headline message

Cut out image

Call to action and legals

The Co-operative Pharmacy logo

Roundel message

Logotype (See 9.1 and 9.2 for a
guide on positioning and logo size).

A minimum space equivalent to
the height of the ‘T’ of the logo
should be left between the bottom
of the logo and the top of the
headline text.

Direct headline message in
Helvetica Neue Heavy and
Light Condensed. Headline to
sit in the top left of headline
area. Make maximum use of
headline area.

Y

YY

Conference stage
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Page 3

Section 3: About the Festival

Do you/your group intend to attend the festival?

Yes No Unsure

If yes, how many people would attend?

1-3 4-9 10-19 20-29 30+

(Please note that being successful in having a film shown at the
festival does not secure or book you a place at the event. This needs
to be booked directly with the Museum. Further information can be
found in the festival programme.)

Your Checklist:

Before you send your entry – make sure you 
have included:

Your film

Your background statement

Have you completed the length of your film
(must be under 6 minutes)?

Is each film on a separate DVD with a separate entry form?

Have you double checked your form to ensure you have
completed each section?

Entries without each section of the form completed will be
disqualified.

If your entry is selected for screening at the festival
which day would you prefer your entry to be screened?

Thursday 7 October Friday 8 October Don’t mind

Do we have permission to take a picture of you/your
group at the festival?

Yes No

(Please note that these photos will be featured on a commemorative
CD which will be sent out to all participating film makers after the
event. We cannot provide individual photos to film makers.)

Films will not be returned so please ensure
you do not send your master copy and that
the copy you send is the highest possible
quality and that you retain a duplicate.

Please make sure that all sections of your entry form are complete.

Page 2

Section 2: About the Film

Title of film:

Please give a brief story outline of your film in no more
than 50 words: (this information will be used in the programme)

If your film is not suitable to be viewed by a younger
audience, why not?

Length of film: (must be less than 360 seconds)

Please attach your background statement (maximum 300
words). This should include:
• If the film has been made as part of a course of study

and if so what course?
• Whether any professional bodies, such as visual arts

organisations, collaborated with you on the film and if
so what was the extent of their involvement.

• The role taken by teachers or group leaders.
• Where the ideas for the piece originated.
• Why you are entering The Co-operative Film Festival.

Is your entry mainly: (please tick one only)

Animation

Drama

Experimental

Action/Adventure

Documentary

Claymation

Music Video

Comedy

How many film makers involved in making the film?

Screen ratio:

Traditional 4:3 Widescreen 16:9 Unsure

Does your soundtrack make use of stereo effects?

Yes No

If your film uses music, is this original?

Yes No

Do we have permission to feature your film on 
our website?

Yes No

Films at the festival will be viewed by a younger
audience. Is this film suitable for all to view?

Yes No

If no, has all necessary copyright clearance 
been received in respect of the entry?

Yes No

(Please note that copyright clearance is the responsibility of the film
maker. Please refer to rule 10 of the Rules and Regulations).

Entry Form 2010

Please complete all sections legibly and return with your DVD and background
statement by Friday 28 May 2010. A separate form for each film entered is required 
along with a separate background statement. Each film must be on a separate DVD. 

If, whilst completing the form, you have any questions please refer to the Frequently
Asked Questions sheet.

Section 1: About the Film Maker

Name of film maker:

Age of film maker(s):

Contact number: Name of group: (If different from the film maker)

Email:

Film maker’s address:
House number
and street name:

Type of group: (Please tick one only)

Individual

Secondary School

FE College

Group of Friends

Media Group

Primary School

University/College

Charity

Youth Group

Holiday Scheme

Town/City:

County:

Postcode:

(Correspondence will be with one main contact/address
only. If entering on behalf of a group you must submit the
film maker’s address, not the group’s. Please note that
correspondence will be carried out during school holidays,
so the address should be one where film makers can be
contacted during this period).

Page 1

Entry form

Contact us on:
0161 839 6289
info@delineo.com

www.delineo.com

Lights, camera, action!
We were delighted to snap up the opportunity to re-brand The Co-operative Film Festival which

engages and inspires young people to be co-operative and make a film. Take at look at the quirky

illustrative visual identity, designed to appeal to all budding young film-makers (an exciting new website

is in progress as we speak!).

Postcard

If you’re passionate about the world around you, pick up a
camera and have your say. You could see your work up on the
big screen at The Co-operative Film Festival.

Be co-operative, be creative. Tackle an issue that concerns you
such as fairtrade, climate change or your community. Challenge
stereotypes, make us gasp or laugh. Be experimental or
innovative. Change your world.

The Co-operative Film Festival is a celebration not a competition.
Entries must be under six minutes long. Film makers must be
aged 19 years old or under. Entries are accepted on DVD only. 

Entry deadline is 28 May 2010.

The Festival takes place at the National Media Museum in
Bradford 7-8 October 2010.

Have your say.
Make a film.

For an application form and full entry
details log onto 
www.co-operative.coop/filmfestival

F          

Inspiring young
film makers
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Waste Works
Ever wondered what happens to the paper you put in your recycling bin at work? 

Well, come and see for yourself at Waste Works, The Co-operative’s very own education centre on
Dantzic Street in Manchester. On a Waste Works tour, you will even get the chance to peek at the
workings of The Co-operative Recycling Centre, one of the largest in-house office waste recycling
centres in the UK. 

Did you know that The Co-operative Recycling Centre:
• Collects over 1,250 tonnes1 of confidential paper and office waste each year from our offices 

in the North West – this equates to a saving of over 21,000 trees2.
• Sends our paper onto a local mill for recycling into own-brand toilet and kitchen towel sold in 

The Co-operative Food stores.
• Operates ‘closed loop recycling’ which in 2001 won a Green Apple Award. Our office paper is

completely recycled and kept separate from other recyclable waste.

What happens at Waste Works?
Waste Works, as part of The Co-operative Community Plan, is inspiring young people to combat climate
change by demonstrating recycling in action and getting them involved in reducing, reusing and
recycling everyday waste. It is our purpose built education centre for schools in and around Manchester.

The Centre has received over 12,000 visitors since it opened its doors in 2007, and children aged 
7-11 years come for fun hands-on learning to support their classroom studies. Two unique education
programmes have since been developed: Paper Trail and Closing the Loop. During a school visit,
children gain an understanding of how paper is recycled by viewing first hand the massive baling
machine shredding paper in readiness for processing at a local mill. 

Waste Works aims to inspire children to make positive choices about recycling and reducing their
environmental impact. 

On your Waste Works tour, you will find out:
• How Waste Works’ funky fixtures and fittings were designed to minimise waste and stand the test

of time from thousands of school children visiting each year.
• How recycling is brought to life for schools and visitors (clue: it involves seeing The Co-operative

Recycling Centre’s enormous baling machine in action).
• How we encourage visitors to get creative by making paper and plastic (and yes, you can have a go

if you fancy!).

What do others say about Waste Works?

1 The Co-operative Recycling Centre 2008 statistic  2 Ratio used 17 trees per tonne recycled.

“I enjoyed the energy and enthusiasm of Waste Works staff. It was very contagious.
It has inspired me to take recycling more seriously.”
Co-operative employee 2009

“I really enjoyed the whole experience. Can I come back and make something else please?”
Co-operative employee 2009

Contact us on:
0161 839 6289
info@delineo.com

www.delineo.com

Waste Works
Further to creating the Waste Works website a few summers’ ago, we’ve now produced a range of

supporting material, such as banners, leaflets and some interesting fridge magnets! (Delineo Account

Exec Jason can highly recommend the tour!)

Come and see recycling 
in action at Waste Works.
To book a visit call 
0161 836 4563.

recycling centre

Pull-up banner

I promise I will look after 
the environment by:

Signed:

Frog/bin magnet

Come on a journey to Waste Works
and discover how The Co-operative
recycles office waste and turns it
into something new

recycling centre
     

                  
         

    
          

     
           

     
        

     
    

     

     
     

    

  

  
      

     
      
     

   

    
  

       

Adult and Teachers leaflets

Some more projects we’ve worked on

• Illustrating flowers for Plan Bee

• Creating the Green Travel 

web site



Adrian ThomassonAmanda FowlerAmy Green
Amy Wells
Andrew Le SauvageAndrew Lowe

Andrew Putz
Andy Garrett
Angela Morris
Ann Turnbull
Anne Hart
Anne Shone
Anne SweeneyAnne WainwrightAnn-Marie StaggAnthony GrantAreef Patel

Barry StewartBen Hogbin
Beverley BedfordBeverley KoziolCarla Dawson

Caroline BurtonCarolyn BurtonCatherine RigbyCathy Kirk
Ceri MatthewsCharles MosleyCheryl HughesChris Adams

Chris Holman
Chris Saxelby
Claire HoldsworthClaire McDonaldClare WoodcockColin Gibbons

Craig Attree
Damian BardouilleDarren Stone

Darren WessonDave RobinsonDavid CoakleyDavid MedlandDavid PeacockDavid Zenda
Dean MillwardDebbie DeVeuveDebbie Dove

Debbie SimpsonDiane EdwardsDonna Butler
Doreen DownendElaine RockettElizabeth BoneElizabeth HoareEmma Crick

Farhat Quraishi Garry Melling
Gary McCann
Gary Salters
Gavin JosephsGemma AddinallGerard TierneyGregg Durbin

Guy Varian-ThomasHardeep DhanoyaHelen Ayres
Helen MarkwellHelen Morris

Hichem Turki
Immy Atcha

James Collins
Janet Oakley
Jeff WiddowsonJenna CampbellJennifer LomasJennifer MortonJo Davies

Jo Kelly
Joanna ClarkeJoanne McKendryJoanne WilliamsJoel Wood

John HumphreyJohn Turner
John Wade
Jonathan GilbertJonathan PerkinsJonathan StockwellJoyce Gordon

Julie AndersonJulie Ann Kirk
Juliet Fraser
Karen Hurt
Karen NeashamKaren Rayner

Kate Ellis
Katy Farrell
Katy Stacey
Kayleigh HollandKeeley LawsonKelly Lutener

Kevin HepworthKevin Hincks
Kevin O’ConnorKieran CampbellKirsty Smith

Kristina Stobo
Kyle Ardito
Laura Morris
Lauren Smith
Leanne McFarlaneLewis Ashford

Linda Barron
Lorraine DavisLorraine Neal

Louisa Scott
Louise ScanlanLuci Murphy

Malcolm MartindaleMargaret MurphyMargaret WalshMark BradburyMark Pring
Mark Russon
Martin CreaseyMartin HarperMartin Sims

Martyn MilnerMary McGuiganMatt Burrows
Matt ChildressMatt Rogers

Matthew TurnerMaxine Reid
Michelle BradleyMichelle PriorNeil Boffey

Neil Dracup
Neil Fanning
Nicholas LightNick Poole

Noemi Roos
Paul Alkins
Paul McShanePaul Ward

Peter BrookesPeter Day
Peter Ferns
Peter Wooff
Phil WinfindalePhilip Collins

Pippa Jay
Priya Bagga
Rachel TwomlowRajesh SahinsRavi Gautam

Ray Salter
Richard WadsworthRob Bailey

Robert DenholmRobert HodgsonRobert SwansboroughRobin Ibrahim
Robin Taylor
Roger MerchantRosie Oliver

Russell GreenockRyan Joyce
Samina AshgarSandra WrightSara Ibrahim

Sarah Coxon
Scott HamiltonSharon AndersonSharon Davis

Sharon Myers
Shem Ariane
Simon Mead
Snehal PanditSophie HodgkinsonStephen DaykinStephen WealdSteve Brough

Steve Clifford
Steve MaguireSue Claydon

Sue Levy
Sue TremayneSusan JohnsonSusan LowndesSuzanne LuggerSuzanne PalmerSuzanne RoyleTeresa AshworthToby Smith

Tony Marcham
Umesh Mistry
Vince EmersonVivian Drake

Wanda Sodo
Wynford JonesYvette Easthope

5th March 2010 The Midland Hotel, Manchester 

Distribution Channels Gala Awards Dinner 2009

Pete Ferns Business LeaderDistribution Channels 

I hope that you have enjoyed the 2009 Distribution GalaAwards Dinner. I was delighted that you were able to join
us. You were invited tonight because the leadership team

and I wanted to take the opportunity to recognise yourcontribution to Distribution Channels throughout 2009,thank you personally for everything that you have doneand celebrate your success with you. 

Great businesses are built on the talent, hard work andenthusiasm of their people and I am proud to say that Ibelieve that I am working with some of the best! I knowthat with all of you in the team that Distribution Channels
will continue to go from strength to strength. 

Congratulations to you all and the award winners inparticular. I’m looking forward to seeing you all this time
next year to celebrate an even more successful year!

Pete

Contact us on:
0161 839 6289
info@delineo.com

www.delineo.com

• The Charity of the Year Finale

Display units and props

by Delineo.

• CFS Hollywood Legends Conference

souvenir brochure

SOUVENIR BROCHURE

Distribution Channels 

Gala Awards Dinner 2009

INVITATION
Network Gala Awards Dinner
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Remember if you need to contact us, the Client Services Team for The Co-operative includes Jade, Lauren,

Lynette, Natalie and Jason.

jade@delineo.com, lauren@delineo.com, lynette@delineo.com, natalie@delineo.com and

jason@delineo.com.

Lead Creative: Dave Sutton – david@delineo.com

Creative Director: Leigh Sheridan – leigh@delineo.com

Brand and strategy: our MD Nick Melvin – nick@delineo.com

Interactive Accounts Director: Jasper Ditton – jasper@delineo.com

http://www.delineo.com/the-co-operativeteam/

