
Hello & welcome

We’ve something we’d like 
to share with you



OUR 
MARKETING 
STRATEGY



Recommended objectives

• Retain our clients

• Recruit more clients

• Create a platform for other business 
development



Recommended process

1) Follow the mindset of the target audience

2) Consistently stand out from the crowd

3) Direct response value exchanges

4) Sustainable, affordable OTS channels

5) Data capture & close initiatives

6) Encourage & incentivise your network

7) Add value to our clients



Ultimate audiences

Charities 
searching for or 
in need of your 

expertise 

Private clients
Business 
pension 
schemes



Charity trustees or professional 
managers
• Mindset

– Caring

– Social minded

– Accountable

– Duty of care

– Responsible

– Passionate about their aims

– Other charities are 
competition

– Must safeguard & grow their 
hard earned funds

• Consideration
– Other than provide a service, 

why should my charity work 
with you



In short

Are we doing
the right thing?



The competition
Our specialist team has worked with charities, and other ’not for profit’ organisations, for many years. The 
service that we offer is one of bespoke advice, individually tailored for each client, as opposed to co-
investment in a pooled fund alongside other disparate organisations. We aim to structure solutions that meet 
your requirements for income and capital protection in a cost-effective manner, and which comply with the 
parameters set out within the trust deed. We can also advise charities on the incorporation into their strategy 
of any socially responsible investment (SRI) or ethical requirements that they may have.

Managing investments for charities is a highly specialised business, and we are one of the UK’s leading 
experts in the field. We have a long-standing commitment to the charity sector, and our specialists currently 
manage over £2.3 billion* on behalf of 1,700 UK charities of all sizes. Our charities operate in areas as diverse 
as social welfare, health and medicine, education and training, and philanthropic trusts. Ba
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Our specialist charity fund management team is aware of the ever increasing demands placed upon charities 
and it aims therefore to offer straightforward investment solutions to meet trustees' objectives and to relieve 
trustees of the work and worry associated with investment. We manage assets for a wide range of charitable 
clients. Our clients, whether large or small, benefit from our commitment to maintaining high service 
standards.N
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The specialist charity team at xx has looked after charitable funds since the 1930s and currently 
manages £2.4 billion of UK and global assets in the not for profit sector. It is a mark of our success 
that our first charity client is still with us today. We aim to offer an investment management service 
which emphasises the importance of establishing the optimum strategy for your charity, to create a 
portfolio that is tailored to each individual charity’s needs.Sc
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The competition



The norm

• The words
– Specialist
– Bespoke advice
– Individually tailored
– Structured solutions
– Cost‐effective
– Leading experts
– Investment solutions
– Wide ranging charity clients
– Xxx charities, xxxbn assets 

under management

• The style
– Bland
– Process driven
– Jargonistic
– With a complete lack of 

personality



Castlefield
CAF etc Castlefield

“Can you afford 
not to be part of 
it?”
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Boutique
specialists

Big boys
Generalists

Putting nothing at risk



THIS IS OUR 
BRAND



Positioning

Castlefield manages investments on behalf of clients, including over 

50 charities, in line with their individual objectives and wishes. 

However, it’s not just our exceptional people, carefully defined 

processes or track record of performance that lead so many people 

to trust Castlefield. It’s our aim that each and every client has a share 

in our business, our profits and a say in how we are run. It’s this 

commitment that puts Castlefield closer to clients than any other 

investment manager.



Values

• We believe in:
– Knowing our sector inside out to deliver what’s 

expected of us
– Being exceptionally close to our clients and 

aligned with their aspirations
– Managing investments in line with our clients’

individual objectives
– Making it easy for our clients to see how they are 

doing relative to alternatives, whilst clearly 
understanding what we are doing for them

– Sharing our business & our success with our 
employees & our clients



This is Castlefield

This is our development site

http://castlefield.devportfolio.co.uk/
http://castlefield.devportfolio.co.uk/


Our colours



Illustrations



Our ads



Next steps

• Take a look at the little books of Castlefield

• Your feedback

• Launch the brand to clients

• Roll‐out the new brand across everything 
we do

• Target new business opportunities
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